
 

Best Practices for Developing Keywords to Find Bid 
Opportunities 

Developing effective keywords is crucial for finding relevant bid opportunities that align 
with your business goals and capabilities. By following these best practices, you can 
improve the accuracy and relevance of your keyword searches, increasing your 
chances of discovering bid opportunities that are suitable for your expertise. Here are a 
few best practices to help you develop effective keywords for searching bid 
opportunities. 

 

Define Your Niche: 

Clearly define the specific industry, sector, or niche that aligns with your business. 
Identify the keywords that best describe your products or services. This will help you 
narrow down your search and find bid opportunities that are most relevant to your 
expertise. Consider the types of projects or contracts you are specifically interested in 
pursuing. 

 

Use Industry-Specific Terms: 

Utilize industry-specific terms and jargon when developing keywords. Familiarize 
yourself with the terminology commonly used in your industry and incorporate relevant 
keywords. For example, if you are in the construction industry, include terms such as 
"construction," "building," "infrastructure," "engineering," and so on. 

 

Include Relevant Project Keywords: 

Think about the specific projects or services you offer and include related keywords in 
your search. For example, if you provide IT consulting services, include keywords like 
"IT consulting," "technology solutions," "software development," or "network 
infrastructure." These keywords will help you find bid opportunities that require your 
specific expertise. 

  



 

Use Variations and Synonyms: 

Include variations and synonyms of your keywords to capture a wider range of bid 
opportunities. Different organizations or procurement platforms may use slightly 
different terminology to describe similar projects. By incorporating synonyms or 
alternate phrasings, you increase your chances of finding relevant bid opportunities that 
may use different terminology. 

 

Analyze Past Bid Listings: 

Review past bid listings in your industry or target market to identify recurring keywords 
or patterns. Analyzing previous opportunities and the language used can give you 
insights into the specific keywords that are commonly used. This analysis can guide 
your keyword development and improve the relevance of your search results. 

 

Test and Refine: 

Treat keyword development as an iterative process. Test different combinations of 
keywords, assess the search results, and refine your keyword strategy based on the 
outcomes. Monitor the performance of your chosen keywords and adjust as needed to 
improve the relevance of the bid opportunities you discover. 

 

Stay Updated and Flexible: 

Bid opportunities are dynamic, and new opportunities arise regularly. Stay updated with 
industry news and adapt your keyword strategy accordingly. Be flexible and open to 
modifying your keywords based on emerging trends, new projects, or changes in the 
market. Here at RFPSchoolWatch, we share weekly blog posts and host monthly Lunch 
& Learn sessions meant to offer market insights, trends, and best practices. 

  



 

Check Out Potential Clients' Websites:  

Examine the language used by potential clients you are looking to work with. Identify 
beneficial keywords being used on their websites. Pay attention to strategic plans, 
vision statements, and goals they mention for the next few years. Do any of those goals 
mention potential needs you could meet? Incorporate these keywords into your search 
strategy. 

 

Consider Using Keywords from Closely Related Markets: 

Expand your search by considering keywords from closely related markets. Having 
insights into adjacent industries could give you a heads-up about upcoming projects 
and allow you to get ahead of the competition. Think outside the box and leverage your 
knowledge of related markets. 

 

Think General & Specific: 

When developing keywords, strike a balance between general and specific terms. 
While using general keywords is important, be sure to include specific terms that 
describe your products or services in detail. Even if a bid opportunity may not be an 
exact match, it could still be valuable to showcase your solutions. Additionally, these 
opportunities can help you make contacts for upcoming needs. 

 

By following these best practices, you can develop effective keywords for finding bid 
opportunities that align with your business objectives. Remember to periodically review 
and refine your keyword strategy to ensure it remains relevant and effective. With well-
developed keywords, you can enhance your chances of discovering bid opportunities 
that are a perfect fit for your business. 

 

Still need help creating your keyword list? No worries! Our team here at 
RFPSchoolWatch will help to create a robust, customized account with keywords that 
will capture and alert you to relevant bid opportunities each day! 


